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General Purpose: I want to inform the audience about Google Inc.
Specific Purpose: I want the audience to see how an idea can grow into a Fortune 500 company.
Organizational Pattern: Topical
I. INTRODUCTION

A. Attention Getter: Have any of you ever went online and googled your name or the name of someone you know? I googled myself and got 14 results.
B. Relevance to Audience: Google.com has become one of the main sources information for millions of people all over the world and has probably directly affected how you personally find information, but how much do you know about the company beyond the search bar.
C. Credibility Statement: I’ve spent the last two weeks learning about what Google actually does.
D. Thesis: So, today I’m going to tell you about Google Inc; a Fortune 500 company that started off as an idea of two college students.
E. Preview: To do so we will first look at the history of the Google, then the earnings of the company and its founders, and lastly we will look at some of the non-profit projects that Google is working on.
TRANSITION: First, we need to know how this company grew into an internet giant during an age where search engines were a dime a dozen.
II. BODY

A. Google is a company that was started by two men with an idea and a garage office.
1. According to the book Googleland by Arthur Phillips, published in 2005, Larry Page (22) and Sergey Brin (21) met at Stanford University and started a small search engine called BackRub in 1996.
a. By 1998, they had decided to rename the company to Google and filed for incorporation in California.
b. After searching online for other search engines that were available at the time of Google’s launch, I found that Yahoo, Excite, Ask Jeeves, Lycos, HotBot, AltaVista, Dogpile, Northern Light, and Yandex were just a handful of the competition.
2. The reason why Google was able to move from a garage to a 500 thousand square foot building called Googleplex is because they did it better than their competition.
a. Patrick Tucker says in his article for Time magazine, published in January 2008, that Yahoo, the heavy favorite to come out dominant in the internet era, thought it was best to have humans index every web page.
b. Brin and Page decided an automated ranking system would be able to index every web page much easier. Due to this system Google’s search results offered the most relevant matches to the user’s search.
TRANSITION: Now that we’ve seen how Google has bloomed into a globally recognizable company, let’s discuss the company’s earnings.
B. Google has managed to keep its earnings in the black.
1. Even though many companies are taking large hits due the current state of the economy, Google is doing very well for itself.

a. When comparing Google Inc to the top ten Fortune 500 companies on CNNmoney.com, the official financial website for CNN news, updated January 14th, 2009, Google has shown higher growth in revenue (56% increase) and profits (37% increase) since 2006 than nine out of the ten.

b. In Patrick Tucker’s article in Futurist magazine from October 2008, he states that “Google is projected to earn $19 billion in 2009.” This is a $3 billion increase over 2008.

2. The success of the company can easily be seen in the worth of the two co-founders of Google Inc.
a. It took these men under a decade after officially declaring Google a company to go from college students to self made billionaires.
b. According to Forbes.com, the website for the world renowned financial magazine Forbes, updated January 25, 2009, Sergey Brin was worth 18.7 billion dollars in 2008 making him the 32nd richest man alive. Larry Page had an estimated worth of 18.6 billion dollars putting him just one spot behind his partner.
TRANSITION: While being billionaires is obviously a nice reward for Page and Brin’s hard work, making money isn’t their only objective. In 2004, they started a philanthropic, or non-profit, division of their company called Google.org.
C. Larry Page and Sergey Brin wrote out a mission statement for this subdivision which according to Phillips aforementioned book states that “they would contribute significant resources, including 1% of Google's equity and profits in some form, as well as employee time, to address some of the world's most urgent problems.” As of 2008, Google.org has invested over $85 million and countless man hours to this cause.
1. The first of these problems would be climate change.
a. Google.org is working to develop electricity that is renewable, cleaner and cheaper than electricity created from coal.
b. Google.org is trying to speed up the introduction of plug-in vehicles.
2. The second problem is disease and environmental disasters.
a. According to an article by Barrett Sheridan in Newsweek magazine from November 2009, Google.org “realized that certain keywords, like those that describe a specific flu symptom or remedy, have a strong correlation with actual flu outbreaks. With that insight, Google now analyzes search data to identify cities most affected by the disease.”
b. Another example of Google.org’s attempt to fight disease in the world is described in an article in Newsweek from October 2009 by Eliza Clay. In 2006, 118 people and hundreds of cattle were left dead in Kenya after three months of very heavy rainfall. The Kenyan Meteorological Department predicted this outbreak would happen but health officials didn’t act until too late. Google.org is bringing African health, weather, insect and climate experts in Nairobi so that this sort of thing is less likely to happen again.
TRANSITION: In summary,
III. CONCLUSION

A. Thesis: Google Inc. started off as two college students’ idea and is today a Fortune 500 company.
B. Summary/Review: We explored Google’s history, its earnings, and its efforts to address some of the world’s problems. 
C. Memorable Close: So, now you don’t have to waste time “googling” where your search engine came from and can instead to search for me.  I think up to 15 hits.
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