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Course Number: BUSI 1301


Course Title: Business Principles


Day/Time:  Wednesday / 5:00 10:40
Credit Hours:  3
Instructor: Mike Parsons  

(E-mail): michael.b.parsons1@us.army.mil 
Contact: (H) (573) 435-9120

(C) (573) 308-7228

 
Prerequisites:  None
Textbook(s): Business Custom Edition for CTC 

Author(s):  Griffin


ISBN: 0536945985
Edition:  8th



Publisher:  Pearson
Catalog Description:

Introduction to the role of business in modern society. Includes overview of business operations, analysis of the specialized fields within the business organization, and development of a business vocabulary.

Course Objectives:
Upon successful completion of the course, students will be able to:

A. Explain the system of business in the United States, to include the social
   responsibility of businesses, business ethics, legal forms of business ownership, and
   entrepreneurship.

B. Describe how to build an effective organization in the business world today and to
   understand the importance of human relations in the workplace.

C. Demonstrate an understanding of human resources and production, labor-management
   relations, operations management, and how to manage human resources.

D. Discuss marketing management, product and pricing strategies, distribution strategies,
   and promotion strategies.

E. Explain how information processing is used for business decision-making.

F. Describe the importance of financial management in the business world, to include an
   understanding of money, banking, and credit

G. Demonstrate an understanding of the environments in which businesses operate today.
Weekly Topical Outline:

Week One: 
Introductions
Review of Syllabus
Chapter 1: Understanding the U.S. Business System 

Chapter 2: Understanding the Environments of Business
Week Two: 

Exam Chapters 1 & 2
Chapter 3: Conducting Business Ethically and Responsibly 
Chapter 4: Understanding Entrepreneurship and New Ventures
Chapter 5: Understanding the Global Context of Business
Week Three: 
Exam Chapters 3, 4 & 5

Chapter 6: Managing the Business Enterprise
Chapter 7: Organizing the Business Enterprise
Chapter 8: Managing Human Resources and Labor Relations
Week Four: 

Project outline due

Exam Chapters 6, 7 & 8
Chapter 9: Motivating and Leading Employees
Chapter 10: Understanding the Marketing Processes and Consumer Behavior
Chapter 11: Developing and Pricing Products
Week Five: 

Exam Chapters 9, 10 & 11

Chapter 12: Distributing Products
Chapter 13: Promoting Products
Chapter 14: Producing Goods and Services
Week Six:


Exam Chapters 12, 13 & 14
Chapter 15: Managing for Productivity and Quality
Chapter 16: Managing Information Systems and Communication Technology
Chapter 17: Understanding Principles of Accounting
Week Seven: 

Project paper due

Exam Chapters 15, 16 & 17

Chapter 18: Understanding Money and Banking
Chapter 19: Understanding Securities and Investments

Chapter 20: Understanding Financial and Risk Management
Week Eight: 

Presentations
Exam Chapters 18, 19 & 20
Method of Evaluation:              %of Grade:


Grading Scale:

Participation in class exercises           10                90 - 100  A

Exams                                      70                80 - 89   B

Presentation                               10                70 - 79   C

Research Paper                            10                60 - 69   D
                                                             59 & below F
Description of Methods of Evaluation: 

A. Students are expected to participate in the exercises applicable to each chapter during class instruction.
B. Exams will be closed book, in-class and will consist of multiple choice questions.  Students should also expect and be prepared to answer essay questions that require a short written response.

C. A double-spaced, typed term paper on an approved Business Audit study will be required    including a 10 minute minimum power point presentation. (Will discuss in class)
Additional Course Information (i.e. instructional methods, out-of-class activities, etc.): 
A. BMGT 1301 is a required course in the Business Management degree and certificate
   programs.

B. This course is occupationally related and serves as preparation for a career in general
   business management.
c. Students are expected to be aware of all CTC policies regarding admissions and

   registration, academic policies, student responsibilities, etc., found in the CTC 
   Catalog.
Additional Information from the Instructor (make-up exams, rounding of grades, cell phone/pagers, etc.): 

A. Make up test will be arranged on an individual basis prior to missing of class.

B. Students are responsible for arrangements to obtain notes and related information from fellow students and instructor if they are going to miss class.

C. Please turn off pagers and cell phones prior to class.

